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ABSTRACT ( Cambria fj¥8 12P)

Developing innovative concepts and key technologies that meet consumer
needs, and proposing original designs that are unique and novel, are the only ways
to ensure the sustainability of businesses. However, the process of forming the
innovative concept always seems to be like a black box, which is difficult for people
to explore, and the quality of the concept is often affected by personal background
and life experience. For design beginners, although they have been trained in the
courses of “Creative Thinking” and “Design Methods” in the process of learning
design, they still adopt intuitive conceptual thinking methods in the application of
practical design, and lack of systematic creative thinking patterns. This study
introduces the concept of Design with Intent, takes the design concepts listed in the
Design with Intent Toolkits as a tool to innovate the concept. A design workshop was
held to allow participants to try to force links between the design concepts proposed
by the Design with Intent toolkits and the design project to verify the applicability
of the Design with Intent toolkits. 10 students participated in the 5-week design
workshop and completed 11 design works. The design results show that the Design
with Intent Toolkits can not only help designers come up with innovative designs
that change the use behavior, but also stimulate novel ideas for general design
projects. Finally, the participants' comments on the innovative teaching method and
suggestions for participating in the design workshop were also discussed.

Keywords: Product Innovation, Design Thinking, Design with Intend, Forced
Relationship method (Times New Roman 12P)
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